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Abstract: The role of semanticsis very important in linguistic analysis. Since the ancient time,
various semantic theories and approaches have been introduced in order to clarify the exact
meaning of the words through religious teaching or social discourse. This study aims to analyse
the mutasyabihat verses related to the attributes of Allah in the Qur’an by focusing on Abi
Hayyan al-Andalusy s semantic guidance. During his time, there was a great debate over the
semantic issue of the attributes of Allah between himself, 1bn Taimyyah al-Harrany and others.
The study will apply descriptive analysis approach in identifying Abii Hayyan al-Andalusy’s
semantic guidance in the interpretation of the mutasyabihat verses related to the attributes of
Allah. The findings reveal three things: (1) the establishment of 4bii Hayyan al-Andalusy’s
semantic guidancein such interpretation, (2) the advocacy of Abu Hayyan al-Andalusy’s
interpretation approach in his Lisan al-Arab, and (3) the influence of Abii Hayyan al-

Andalusy s interpretation approach on the contemporary scholars in Pattani
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