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Abstract

This study aims to test the validity of the model of human resources training as a mediator
between administrative leadership and customer satisfaction .To achieve this aim, the used a
descriptive approach to data collection (quantitative) and structural equation modeling
(SEM-AMOS).The population of the study comprises the managers and heads of departments
in the public commercial banks and their branches in Libya (N=6 banks and 402
branches).The results shows that administrative leadership had an effect on customer
satisfaction through the positive impact of the administrative leadership model on human
resources training. In light of this administrative leaders on commercial banks to increase
the interest in the development, capacity development and skills as well as the trends of
workers in view of its role and its positive impact as a mediator in the relationship between
the administrative leadership and customer satisfaction.
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