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Abstract: This study examined the use of radio for public enlightenment on environmental
sanitation among Offa residents. In conducting this study, four objectives,- to: determine
attitudes of residents of Offa towards solid waste management, ascertain the perception of
the residents on the roles of the radio stations on environmental sanitation awareness
campaigns, measure the extent to which radio stations in Offa metropolis contribute towards
enlightenment campaigns on environmental sanitation, determine the level of public
awareness on the radio stations campaigns on environmental sanitation in Offa- guided the
research and Questionnaires were administered to 384 (sample) respondents in the 12
political wards of Offa Local Government area of Kwara State, the sample was selected from
120, 000 populations based on Krejice and Morgan (1970) calculation table. Multistage
sampling technique was used to distribute the sample. Cross-sectional survey method was
adopted. The data collected were statistically presented and analysed using descriptive
analyses. The researchers discovered among others that: Radio has engendered behavioral
change and the residents of have been inspired to attitudinal change through enlightenment
campaign on the radio, these radio stations have challenged government. It is evident that
these stations engage the residents on clean and green environment through their
programmes and non-programme messages. The study recommends that radio should further
be used for development communication which would in turn further sensitise the public on
other basic needs to sustain societal health and wellbeing, the Ministry of Health and
National Orientation Agency should make good use of community radio stations to further
sensitise the public on the needs to foster hygiene.
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1.1 Introduction

Unhealthy disposal of solid waste has been identified as a major environmental challenge
facing developing countries. This problem was brought to the fore at the 1992 Global
Conference on Environment and Development and it was agreed that unhealthy solid waste
disposal is a major barrier in the path towards sustainability of the environment (Ifegbesan,
2009), this pose a threat to the Sustainable Development Goal (SDG) 6s of (6.1) achieving
universal access to safe and affordable drinking water and (6.2) adequate and equitable
sanitation and hygiene for all by 2030 (UNICEF, 2018).

Poor waste management practices, in particular, the widespread dumping of wastes in bodies
of water and uncontrolled dump sites aggravate the problems of general low sanitation levels
across the African continent (United Nations Economic and Social Council, 2009). Though
Kalantari and Asadi (2009) lamented that environmental problem and the accelerating
changes in living conditions have become a fundamental part of the world in general and not
limited to Africa.

In Nigeria, the problem of solid waste management (SWM) has been a concern which has
existed for a long time. The management of solid waste is one of the important obligatory
functions of the Local Government Areas (LGAS) in the entire country (Longe, Longe and
Ukpebor, 2009), and has emerged as one of the greatest challenge facing state and local
government environmental protection agencies (Ogwueleka, 2009). Ajayan and Saharsh
(2003) observed that lack of financial resources, institutional weakness, improper selection of
technology, transportation systems and disposal options, public’s apathy towards
environmental cleanliness and sanitation have made this service unsatisfactory.

Conceptually, solid wastes as Agbede and Ajagbe (2004:92) put it, “are all the wastes arising
from human and animal activities that are normally solid and are discarded as useless or
unwanted”. It is commonly known as garbage, refuse, rubbish or trash. This does not mean
that they cannot be recycled and converted into economic value. After all, ‘health is wealth’.
Ajayan and Saharsh (2003) described solid waste as non-liquid waste material arising from
domestic, trade, commercial, agricultural and industrial activities, and from public services.
Waste is a combination of various heterogeneous discarded materials. Municipal solid wastes
(MSW), as Ogwueleka (2009:174) puts, it “are refuses from households, non-hazardous solid
waste from industrial, commercial and institutional establishments (like hospitals), market
waste, yard waste and street sweepings”.

Waste problems affect land, air and water “not to mention its hazards to health and other
natural resources of social and economic importance” (Agbede and Ajagbe, 2004:92). A
variety of environmental hazards is associated with the mishandling or mismanagement of
refuse. Solid wastes that are not properly stored, collected, transported and disposed off will
lead to short-term as well as long term health risks (Ajayan and Saharsh, 2003:4). In the long
term, there may be dangers arising from waste dumps particularly on ground, and then, to the
pollution of drinking water sources. Fly breeding occurs as a result of uncovered piles of
rotting refuse and the flies may play a role in the transmission of faecal-oral diseases. The
mosquito, Anopheles will survive in these conditions and may transmit malaria, yellow fever,
and other diseases and infections especially during the rains. Rats will also live in and around
refuse. The main source of food for rats and other small rodents is refuse, and in dump yards,
they quickly proliferate and spread to neighboring houses. They may carry and transmit a
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variety of diseases, including diarrhea, dysentery, typhoid, cholera and others. Piles of refuse
not properly managed present a fire risk. Flammable waste materials when dumped together
at dump yards may cause fire when hot ashes are accidentally added to the dumped wastes.
Usually the fire starts with the practice of open burning of refuse. Sometimes this becomes
uncontrollable (Ajayan and Saharsh, 2003).

The poor state of waste management has been attributed to inadequately formulated and
poorly implemented environmental policies, among other factors (Agunwamba, 1998).
Though, some states have intensified efforts to ensure a clean and green environment, it
seems the citizens are indifferent to these efforts while media have not been actively involved
in the campaign.

Meanwhile, Squires, (2006) noted that for sustainable clean environment to be achieved, it
must involve the participation of all concerned citizens while individual should have
appropriate access to information concerning the environment, including information on
hazardous materials and activities in their communities. States should facilitate and
encourage public awareness and participation by making information widely available
(Squires, 2006:1) through the available channels.

To this end there are two radio stations proximal to the residents of Offa metropolis which are
Okin FM and Radio TNT, expectedly these stations are the basis of awareness and
mobilization for participation in sanitation and behavioral change of the residents. This study
investigated the audience evaluation of the roles of the two radio stations in this regard.

1.2.  Statement of the Problem

Environmental sanitation and management is a problem affecting our cities and environment.
Every person is a potential generator of waste and thus, a contributor to this problem. The
problem of waste management, as Kalantari and Asadi (2010:309) believe, is based on
people’s attention and attitudes towards the environment or on the level of concern to the
environment which could be affected by environmental awareness, attitudes and behaviours,
values, and actions. Agarwal (2005:2) identified social attitudes as one of the problems facing
solid waste management. However, few scholars like Nwabueze (2007:47) and Rukeh and
Ogbemi (2007:240) have researched into communication as a tool for the management of
waste. That is, poor environmental reporting on the part of the media is also a problem.

Issues identified as solid waste problems by the International City Management Association,
in Sri Lanka (2010:65) in developing countries, and thus, in the South-South states of Nigeria
were: shortage of garbage collection vehicles and delays in collection of garbage due to
breakdown of these vehicles; lack of proper storage areas for recyclable solid waste prior to
disposing in open dumping areas; lack of a long-term systematic approach to sustainable
waste management and inadequate public cooperation or lack of public awareness; and lack
of cooperation by other state institutions, which engage in haphazard or unauthorized
dumping at the garbage dumping site.

1.3. Objectives of the Study

In a broader perspective, this study expands the scope of knowledge on solid waste
management by looking at it from the angle of enlightenment campaigns by the two radio
stations. The study specifically seeks, among other things to:
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1. To determine attitudes of residents of Offa towards solid waste management through
enlightenment campaigns on the radio stations.

2. To ascertain the perception of the residents on the roles of the radio stations on
environmental sanitation awareness campaigns.

3. To measure the extent to which radio stations in Offa metropolis contribute towards
enlightenment campaigns on environmental sanitation in Offa.

4. To determine the level of public awareness on the radio stations campaigns on
environmental sanitation in Offa.

1.4. Research Questions
The following questions were our guide for the study.
1. What are residents’ attitudes towards solid waste management through enlightenment
campaigns on the radio stations?
2. How do the residents of Offa perceive the roles of the radio stations on environmental
sanitation awareness campaigns?
3. To what extent have the radio stations contribute towards enlightenment campaigns
on environmental sanitation in Offa?
4. What is the level the radio stations public awareness campaigns on environmental
sanitation in Offa?

1.6. Significance of the study

The result of the findings of the study would be of immeasurable benefit to the public
particularly the Offa Local Government and Kwara State. The study evaluated the
effectiveness and level of the social and behavioral changes Okin FM and TNT Radio have
brought to the metropolis while it would assist the government to re-strategize on it
communication plans towards ensuring hygienic society and diseases prone environment.
Results of the finding could be used to take a broad view of the happenings in somewhere
else. It has added up to series of literature in public health communication and sustainable
development.

1.7 Scope of the Study

The study is based on the perception of the audiences of the broadcast of Okin FM Radio and
Radio TNT environmental sanitation programmes both scheduled and unscheduled. The
programmes measures were sanitation programmes, other health related and other
programme broadcasts not included. The audiences were adults that were residents of Offa
metropolis and not audiences outside the metropolis and not minors.

2.0 Research Methodology

2.1 Research design

This study employs usage of Quantitative research design. Creswell (2002) noted that
guantitative research is the process of collecting, analyzing, interpreting, and writing the
results of a study. The study adopted the Cross-sectional survey method. The aim of survey is
to provide empirical data collected from a population of respondents on which valid
conclusions can be made. According to Ohaja (2003, p. 11) “survey is a study of the
characteristics of a sample through questioning that enable the researcher to make
generalization concerning his population of interest.” Consequently, since the study focused
on human behaviour and cognition, thus making the survey research design more appropriate.
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2.3  Population of the Study

According to Oloyede and Adejare (2012), “population can be referred to as living or non-
living things; it may be people, animals or things that the study is essentially carried out to
investigate”. The target population of this study is the residents of Offa Local Government,
Kwara state. Offa is a Local Government Area in Kwara State, Nigeria. National Population
Commission (NPC) 1996 Census put Offa Local Government population at 120,100
residents. Therefore, 120,000 populations were selected for this study.

2.4  Sample Size

Bamidele (2002), as cited in Oloyede and Adejare (2012) defines sampling as the selection of
a part to represent a whole. This means the exact number of respondents which the researcher
studies out of the entire population. For the fact that it is practically impossible to reach out to
the whole residents of Offa Local Government Area for this study, except in population
census. Therefore, using Krejcie and Morgan (1970) Sample table 384 samples were selected
for this study.

2.5  Sampling Technique

Multi-stage sampling will be adopted for this study. At first, Systematic random sampling
was used to select political wards in Offa local government.

Table 2.1 Distribution of Political Wards in Offa Local Government

SIN LOCAL GOVERNMENT | WARD

1. Offa Balogun, Essa A, Essa B, Essa C, Shawo Central, Shawo East,
Shawo West, Ojomu Central 1, Ojomu central 11, Ojomu
South-East, Ojomu North-West, Ighboidun

(Source: www.medianigeria.com)

Table 2.2 Distribution based on the sample frame of Offa Local Government

LG WARD Sample Percentage (%)
Offa Essa B 96 25

Shawo East, 96 25

Ojomu central 11 96 25

Ighoidun 96 25
Total 384 100

The sample were evenly distributed to political wards systematically selected for the study in
Table 2.2, while researchers conveniently selected streets in each selected political ward in
Offa Local Government, systematic random sampling technique was also adopted to select
houses using the 4th term.

2.6 Instrument for Data Collection

Questionnaire was used as the instrument for data collection. This is because questionnaire
standardizes and organizes the collection and processing of information in a better and
concise manner. The instrument consisted of two sections: A and B. Section A was
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demographic characteristics of respondents while Section B were the statements that elicit the
response of the respondents.

2.7  Method of Data Collection

Copies of the questionnaire were administered by the researchers and research assistants on
the respondents in their various homesteads and administered questionnaires were returned
immediately by the respondents.

2.8 Method of Analysis and presentation of data
Data collected were analysed using descriptive static, that is, percentage.

3.0 Data Presentation and Analysis
3.1 Data Presentation.

Table 4.1

Demography Respondents No of Respondents Percentage %

Sex

Male 86 224
Female 298 77.6
Total 384 100%
Age Group

18-25 67 17.4
26-34 134 34.9
35-44 119 31
45-54 41 10.7
55-60 23 6
Total 384 100%
Occupation

Students 74 19.3
Avrtisan 95 24.7
Civil servant 83 21.6
Business/trader 132 344
Total 384 100%
Marital status

Single 93 242
Engaged 102 26.6
Married 189 49.2
Total 384 100%

Table 4.1 shows the demographic characteristics of the respondents.
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Section B: Presentation of data from research questions.
Table 4.5:  What are inhabitants’ attitudes towards solid waste management through
enlightenment campaigns on the radio stations?

STATEMENTS SA A N D SD

| participate in a monthly sanitation exercise lately. 181(47%) | 126(32.8%) | 77(20%) | 0(0%) 0(0%)

I have changed my ways in order to reduce the amount of | 78(20.3%) | 157(40.9%) | 19(4.9%) | 69(18%) | 80(20.8%)
waste generated.

I have decided to reuse or recycle something rather than 311(81%) | 39(10.2%) | 23(6%) 11(2.9%) | 0(0%)
to throw it away

The above table indicates statistics of responses gotten from respondents as regards to if they
participate in a monthly sanitation exercise lately, 181 respondents representing 47% of
sampled population posited their opinion by strongly agreeing with the statement that they
participate in a monthly sanitation exercise lately; 126 respondents representing 32.7% of
sampled population on the other hand partially agreed with the statement that they participate
in a monthly sanitation exercise lately while the remaining 77 respondents representing 20%
of sampled population choose to stay neutral as with whether or not they participate in a
monthly sanitation exercise lately.

In another question on same table eliciting responses on whether they have changed my ways
in order to reduce the amount of waste generated, 78 respondents representing 20.3% of
sampled population strongly agreed to the assertion; 157 respondents representing 40.9% of
sampled population partially agreed to the to claim that they have changed my ways in order
to reduce the amount of waste generated; 19 respondents representing 4.9% of sampled
population indicated to stand relatively neutral in their opinion as with the assertion that they
have changed my ways in order to reduce the amount of waste generated; 69 respondents
representing 18% of sampled population partially disagreed with the assertion that they have
changed my ways in order to reduce the amount of waste generated while the remaining 80
respondents representing 20.8% of sampled respondents strongly disagreed with the assertion
that they have changed my ways in order to reduce the amount of waste generated.

As regard the question eliciting response on whether they decided to reuse or recycle
something rather than to throw it away, 311 respondents representing 81% strongly affirmed
to the statement; 39 respondents representing 102.% partially attested to the statement; 23
respondents representing 6% preferred to take a neutral stand as regard the question of
statement while the remaining 11 respondents representing 2.9% disagreed with the statement
that they decided to reuse or recycle something rather than to throw it away.

Section C: How do the residents of Offa perceive the roles of the radio stations on
environmental sanitation awareness campaigns?

STATEMENTS SA A N D SD

Enlightenment campaigns on solid waste 211(54.9%) | 116(30.2%) | 30(7.8%) | 27(7.0%) 0(0%)
management by the radio stations have inspired
attitudinal change on solid waste management..

Radio Stations’ enlightenment campaigns on solid 49(12.7%) | 78(20.3%) | 14(3.6%) | 139(36.2%) | 104(27.1%)
waste have brought about serious government
attention to solid waste problem in your area.

The radio stations are doing enough in terms of 181(47%) 126(32.8%) | 77(20%) | 0(0%) 0(0%)
creating public awareness on solid waste
management.
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As regard the question eliciting response on whether enlightenment campaigns on solid waste
management by the two radio stations have inspired attitudinal change on SWM, 211
respondents representing 54.9% strongly affirmed to the statement; 116 respondents
representing 30.2% partially attested to the statement; 30 respondents representing 7.4%
preferred to take a neutral stand as regard the question of statement while the remaining 27
respondents representing 7.0% disagreed with the statement that enlightenment campaigns on
solid waste management by the two radio stations have inspired attitudinal change on SWM.

On whether two radio stations enlightenment campaigns on solid waste have brought about
serious government attention to solid waste problem in your area, 49 respondents
representing 12.7% attested to the statement; 78 respondents representing 20.3% partially
attested to the statement; 14 respondents representing 3.6% stood on a neutral ground as with
whether or not two radio stations enlightenment campaigns on solid waste have brought
about serious government attention to solid waste problem in your area; 139 respondents
representing 36.2% partially disagreed with the question of statement that two radio stations
enlightenment campaigns on solid waste have brought about serious government attention to
solid waste problem in your area while the remaining 104 respondents 27.1% strongly
disagreed with the question of statement that two radio stations enlightenment campaigns on
solid waste have brought about serious government attention to solid waste problem in your
area.

Consequently, as regard the uncertainty that the two radio stations are doing enough in terms
of creating public awareness on solid waste management; 181 respondents representing 47%
of sampled population posited their opinion by strongly agreeing with the statement that the
two radio stations are doing enough in terms of creating public awareness on solid waste
management; 126 respondents representing 32.7% of sampled population on the other hand
partially agreed with the statement that the two radio stations are doing enough in terms of
creating public awareness on solid waste management while the remaining 77 respondents
representing 20% of sampled population choose to stay neutral as with whether or not the two
radio stations are doing enough in terms of creating public awareness on solid waste
management.

SECTION D: To what extent have the radio stations contribute towards enlightenment
campaigns on environmental sanitation in Offa?

STATEMENTS SA A N D SD

117(30.4%) | 162(42.2%) | 91(23.7%) | 11(2.9%) | 3(0.8%)
Campaign on environmental sanitation has made me to
change the habit of indiscriminate dumping of waste. .

211(54.9%) | 116(30.2%) | 30(7.8%) | 27(7.0%) | 0(0%)
With the message received, | maintain a clean
environment.

142(37%) 135(35.2%) | 86(22.4) 21(5.5%) | 0(0%)
Two radio stations have helped a lot in terms of public
knowledge and right attitudes towards solid waste
management.

As regard the question eliciting response on whether the campaign on Environmental
sanitation positively changed your orientation against the menace as shown in the above, 117
respondents representing 30.4% strongly affirmed to the statement; 162 respondents
representing 42.2% partially attested to the statement; 91 respondents representing 23.7%
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preferred to take a neutral stand as regard the question of statement; 11 respondents
representing 2.9% disagreed with the statement while the remaining 3 respondents
representing 0.8% of sampled respondents strongly disagreed with the statement that the
campaign on Environmental sanitation positively changed their orientation against the
menace.

As regard the question eliciting response on whether enlightenment campaigns on
environmental sanitation by the two radio stations have change their attitude, 211 respondents
representing 54.9% strongly affirmed to the statement; 116 respondents representing 30.2%
partially attested to the statement; 30 respondents representing 7.4% preferred to take a
neutral stand as regard the question of statement while the remaining 27 respondents
representing 7.0% disagreed with the statement that enlightenment campaigns on
environmental sanitation by the two radio stations have been very informative and educative.

On whether the two stations have helped a lot in terms of maintaining a clean environment,
49 respondents representing 12.7% attested to the statement; 78 respondents representing
20.3% partially attested to the statement; 14 respondents representing 3.6% stood on a neutral
ground as with whether or not two radio stations have helped a lot in terms of maintaining a
clean environment; 139 respondents representing 36.2% partially disagreed with the question
of statement that two radio stations have helped a lot in terms of maintaining a clean
environment; while the remaining 104 respondents 27.1% strongly disagreed with the
question of statement that two radio stations have helped a lot in terms of maintaining a clean
environment.

SECTION E: What is the level the radio stations public awareness campaigns on
environmental sanitation in Offa?

STATEMENTS SA A N D SD

| receive message on environmental sanitation on | 152 (39.6%) | 143(37.2%) | 12(3.1%) | 68 (17.7%) | 9 (2.3%)
radio TNT in Offa.

I also receive message on environmental 78 (20.3%) 157(40.9%) | 19(4.9%) | 69(18%) 80(20.8%)
sanitation on Okin FM

Okin FM engage us with cleanliness programme. | 49(12.7%) 78(20.3%) | 14 (3.6%) | 139(36.2%) | 104(27.1%)

As regard the question eliciting response on whether they receive message on environmental
sanitation on radio TNT in Offa as shown in the above, 152 respondents representing 39.6%
strongly agreed with the statement that they are satisfied with the extent of public awareness
campaigns by the two radio stations on solid waste; 143 respondents representing 37.2% of
sampled population partially agreed with the statement; 12 respondents representing 3.1%
preferred to take a neutral stand as regard the question of statement; 68 respondents
representing 17.7% disagreed with the statement while the remaining 9 respondents
representing 2.3% of sampled respondents strongly disagreed with the statement that they are
satisfied with the extent of public awareness campaigns by the two radio stations on solid
waste.

On whether the audience received message on environmental sanitation on Okin FM, 78
respondents representing 20.3% attested to the statement; 157 respondents representing
40.9% partially attested to the statement; 19 respondents representing 4.9% of sampled
population preferred to stay neutral on the statement that they received message on
environmental sanitation on Okin FM; 69 respondents representing 18% partially disagreed
with the statement that they received message on environmental sanitation on Okin FM,
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while the remaining 80 respondents representing 20.8% strongly disagreed that there have
been regular enlightenment campaigns on solid waste management by the broadcast.

Lastly, on whether Okin FM engage them with cleanliness programme, 49
respondents representing 12.7% strongly attested to the statement; 78 respondents
representing 20.3% partially attested to the statement; 14 respondents representing 3.6% of
sampled population preferred to stay neutral as with whether Okin FM engage them with
cleanliness programme; 139 respondents representing 36.2% partially disagreed with the
statement that Okin FM engage them with cleanliness programme while the remaining 104
respondents representing 27.1% strongly disagreed that Okin FM engage us with cleanliness
programme.

4.2 Discussion of Findings
Based on the on the objectives and research questions the drives the study the researchers
were able to discover the following:

Attitudes of the audience towards solid waste management through enlightenment
campaigns on the radio stations. Radio has engendered behavioral change as majority of
the residents have changed their attitude from the old order, they now participate actively in
monthly sanitation exercise in other to reduce the amount of waste generated while majority
of them directly or indirectly practice good ecosystem friendly by directly or indirectly
involving in waste recycling or reuse. This aligned with the study carried out by Zannah, M.,
Zannah and Kyari (2017). The study revealed that radio campaign in Makindye division have
influenced the attitudes and behaviors of the residents on sanitation practices to extent that
poor disposal of waste by the residents has reduced as compared to some years back.
Abubakar and Abubakar (2018) further discovered that campaigns on Radio stations with
regards to raising people’s awareness on proper solid waste management practices were very
much effective in changing attitudes of the residents in that line.

How Offa residents perceived the roles of the radio stations on environmental sanitation
awareness campaigns. The residents of have been inspired to attitudinal change through
enlightenment campaign on the radio on solid waste management the campaign embarked
upon by these radio stations has challenges government and her agencies to pay more
attention to solid waste problems in Offa metropolis and beyond, therefore, radio is effective
in bringing about attitudinal change in the society.

Extent to which radio stations contribute towards enlightenment campaigns on
environmental sanitation in Offa. Radio has contributed immensely towards achieving a
clean environment, the residents now caution on indiscriminate dumping of waste, the
residents are aware of the danger inherent in indiscriminate dumping of solid waste and they
now engage in proper waste disposal. This finding contends with Abubakar, and Abubakar
(2018) that radio enlightenment campaigns have changed the attitudes and behaviors of the
residents on waste management practices to extent that poor disposal of waste by the
residents has significantly reduced as compared to some years back and frequent incidences
of cholera, dysentery and diarrhea are no longer frequent because of the radio enlightenments
campaigns.

The level of radio stations public awareness campaigns on environmental sanitation in
Offa. The two radio stations in focus are the sources of awareness of the residents it is
evident that these station engage the residents on clean and green environment through their
programmes and non-programme messages to drive attitudinal change in the metropolis and
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the level of awareness was high among the residents. Akpoghiran and Okoro (2014)
broadcast media have helped in terms of public awareness on Solid Waste Management.
Akpoghiran and Okoro averred that broadcast media have helped in terms of public
awareness on Solid Waste Management stressing that right methods to solid waste
management depended on broadcast media sensitization campaigns.

4.1 Summary

This study examined audience perception on the use of radio as a tool for public
enlightenment on environmental sanitation among Offa residents. In conducting this study,
four objectives guided the research and Questionnaires were administered to 384 respondents
in the 12 political wards of Offa Local Government area of Kwara State, the sample was
selected from 120, 000 populations based on Krejice and Morgan (1970) calculation table.
Multistage sampling technique was use to ensure that the population were duly represented.
The study was hinged on qualitative study while cross-sectional survey method was used.
Questionnaire instrument was used while the questions were raised on the five likert scale.
The data collected from the field were statistically presented and analysed using descriptive
analyses. The researchers discovered among others that: Radio has engendered behavioral
change as majority of the residents have changed their attitude from the old order, and the
residents of have been inspired to attitudinal change through enlightenment campaign on the
radio on solid waste management the campaign embarked upon by these radio stations has
challenges government, radio has contributed immensely towards achieving a clean
environment, the residents now caution on indiscriminate dumping of waste while the two
radio stations in focus are the sources of awareness of the residents it is evident that these
station engage the residents on clean and green environment through their programmes and
non-programme messages.

4.2  Conclusion

This study affirms that effective radio campaign is a catalyst to both social and behavioral
change as the two radio stations have effectively mobilize the Offa residents to engage in
sanitation and this engendered clean environment, however the findings noticed a few
decedents but from a sustained campaign and government enforcement clean and and green
environment is achievable.

4.3  Recommendations
Based on the findings of this study the researchers recommend as following:

1. With the impressive ratings radio have recorded with her programme, the two radio
stations should further be used for development communication which will in turn
further sensitise the public on other basic needs to sustain societal health and peace.

2. The Ministry of Health and National Orientation Agency should make good use of
community radio stations to further tell to the public national needs to foster more
improved communal integration.

3. Radio programmes should be designed to bring issues affecting the public to the
audience of the government in a bid to foster development.

4. More sanitary officer be recruited at the local government level to enforce the clean
environment course.

5. More community stakeholders’ engagement on the imperativeness of cleanliness.

5.3 Suggestions for Further Studies

Research in its real sense is never a static thing; there is always continuity because it is not an
ending process. The following recommendations are hereby made base on the findings of this
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study. The research should replicated in another environment with different characteristics
from the environment where this study was carried out to determine factors that may work for
or against the campaign taking cognisance of environmental, demographic, political, socio-
cultural factors.
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